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Promoters Started Entered New _
as Base Oil Value Added Sales Figure
Distributor of Segment. Crossed USD 30
Hindustan Launched the Million
Petroleum Brand “SILVOL”

i l

2007 2009

Company was Sales Figure New Specialty
Established with Key Crossed USD 10 Products such as
Focus on Imports. Million Petroleum Jelly,
Manufacturing Units Blended Wax and
Commissioned in Rubber Process
Silvassa Oils Added
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Import from US, UAE
and South Korea

Procurement from
HPCL,BPCL
refineries

SILYOL

Bulk
Product

Others (Coning Oil,
Transformer Qil)

Distribution

Network

A

Direct Sales

A

Distributors

A

Sales
Representative
s

End Consumer

Industry

Retail

Exports
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1. The Brand as Enabler
* Brand will enable the consumer to succeed. Be a friend

* Inform/Educate consumers on newer categories/grades of oil, their life and right product for them
to save money through communication

» Organize service camps, and facilitate knowledge sharing with auto experts
» Communication

2. Personal Needs & Interests
* Hi-tech product
 Great value for money
» Greater number of pack sizes

3. Brand Experience Intensity
* Run communication campaign at local levels.
* Increased participation from the local sales trade channels
*Tie up with local garages/mechanics
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Percolation Chamber
Storage Tank

\
_—

Finished Good Storage
Tanks

Tanker Load

Sample Test with full QC
Report
Drum Packaging
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Industrial Blender
Storage Tank

\
_—

Tanker Load

Sample Test with full QC

Finished Good Storage Report

Drum Packaging Tanks



Industrial Blender
Storage Tank

\
_—

Finished Good Storage

Small Packing

Sample Test with full QC
Report
Drum Packaging

Tanks
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Insulated Storage Tank Naphthenic Oil Tank

Industrial Blender

\

Tanker Load

Sample Test with full QC

Finished Good Storage Report

Drum Packaging Tanks



Insulated Storage Tank Paraffin Wax & MC Wax

Industrial Blender

\

Sample Test with full QC

Drum Packaging Report
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Phase 1 — Jul’10-Jun’11 Phase 2 — Jul’'l1-Dec’11 Phase 3 — Jan’12—-Dec’12
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Customer Base

 Strong Focus towards South American countries, Turkey,
Australia

* Products: Automobile Oil, Industrial Oil, High quality Jelly
» Medium to High Quality Product Marketing

$ &
$ & 7
* Low to medium quality
« Visit to African Countries

June 2011

* North America and Europe, Japan

« High quality product such as BP/USP Grade

Petroleum Jelly and Light Liquid Paraffin

e Compliance for products will be taken to meet

the US and European standards

December 2011

December 2012
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